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Abstract

The purposes of this survey research were (1) to investigate the development of
the library branding of The Center for Library Resources and Educational Media (CLM),
Walailak University; (2) to assess brand awareness of students, lecturers and staff in the
Walailak University. The population of the research amounted to 263 persons. The
research tool for collecting data was questionnaire. The research results showed that CLM
strategies for developing library branding were established by (1) identified CLM value
together through annual seminars in 2013 to 2015; (2) established the learning processes
and activities between CLM’s staff; (3) published the branding policies; (4) provided and

promoted branding activities to the user for brand recognition continuously. Moreover, the
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result of the survey about branding perception showed that users’ expectation was higher

than users’ perception(x= 4.22 and x= 3.82, respectively).
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