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Abstract

Chiang Mai University Library provides printed and electronic resources about
northern Thai by Northern Thai Information Center. In 2017, "Northern Thai resources
promotion" is the one of library’ s plan. So, we focus on promote the electronic
resources on Facebook by using The 7Ps of the Marketing Mix and AIDA Model for

attract the user to know and desire to use our resources and services
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The result show that, our case study media shows the power of social trend that
increase the reaching number to 644,453 people. Normally, the reaching number is
about 1,484 people per media and this media can get 17,410 likes, from normal 55
likes per media. Moreover, during the promotion of this media 2days, our page can
get page likes from 928 to 1,726. Google Analytics can track the number of using per
page 42,136 times

Keyword:
Library Promotion, Utilization of Information Resources, Library Marketing, 7Ps,
Marketing Mix, AIDA Model, Google Analytics
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