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Abstract

This research is to study the marketing mix strategies of libraries and the
information services that university students decide to use. A sample of 400 people was
used. Questionnaires were used as the tool to collect data. The study include the
university students’ opinions with respect to the strategy. Marketing mix at a high level
(X = 3.92) with the comments about information as a whole. At a high level (X = 4.01),
the relationship between marketing mix strategy and the information services, pricing,
personal information is physical. There is a positive relationship with the information
services in general. The relationship is mostly on the physical side. There is a positive
relationship with the information services, financing options, the decision to use
information services and the evaluation of the services. The information the university
gains from this research can be used as a guide for applying the marketing strategy in

developing library information services for highest student satisfaction.
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